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ABSTRACT 

 
This study provides an insight to Malaysian blogging practices that made blogs well known among Malaysian blog readers. By using 

purposive sampling four Malaysian bloggers who won the World Bloggers and Social Media Award 2014 have participated for the study. 
Five main themes emerged from the data collected through in-depth interviews. The five main practices of popular blogs in Malaysia are 
using Search Engine Optimization (SEO), networking with other social media (Facebook), opinion writing, simple and appealing layout 
and frequently updating posts.   
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INTRODUCTION 

 
Blogging has become a popular communication 

platform for people to share and publish their 
feelings, ideas, opinions and information in the realm 
of online media. A blog needs to be interesting to 
read, open and transparent. It is one of the newest 
forms of online self-presentation and self-expression 
that has been facilitated by the age of the Internet [6].  

As a special type of website, a blog allows its 
owner (known as blogger) to publish their entries in a 
timely, easy way and organized in the reverse-
chronological order. Many blogs allow readers to 
leave comments and interact with the blogger [11].  

According to Kang Zhao & Akhil Kumar [11], 
the blogosphere has become an important online 
media to publish, disseminate and discuss 

information and opinion. Blogs are seen as existing 
within the blogosphere. The blogosphere 
encompasses the idea that all blogs are part of an 
interconnected web, although this has not been 
supported with empirical research [8].  

Along with the popularity and importance, it 
raises the value of the blog as an inexpensive social 
network.  The popularity and the potential of 
bloggers blog content, create a variety and versatility 
in the blogosphere to convey a sense of the vastness 
and interconnectedness between their readers.  

Thus, the purpose of this research attempts to 
understand the practices and popularity of Malaysian 
bloggers in the blogosphere. Therefore, the specific 
research question for this paper: 
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RQ1: What are the practices among Malaysian 
bloggers that contribute towards the popularity of 
their blogs?  

 
Literature Review: 
Blogging practice: 

According to Schmidt [16], the idea of blogging 
practices in most general sense consist of individual 
episodes in which a blogger uses specific software to 
attain specific communicative goals. These episodes 
are framed by three structural elements: rules, 
relations and code. 

 
Rules: 

Hoflich [9] identify two different types of rules 
can be adapted for the blogging practices: adequacy 
rules and procedural rules. Adequacy rules are 
relational in the sense on the characteristic of a given 
media format compared to other media formats. 
Blogs are more dynamic because content is updated 
more often and other users can add new comments. 
Blog encourage interpersonal communication but not 
necessarily entail instantaneous replies. Blog also 
give the author more control over the content and 
communicative setting, thus acting as a protected 
space [7] for communication self-presentation. 

Meanwhile for procedural rules, it can be further 
classified as a concept referring to the individual and 
situated act of using blogging software to achieve 
specific communication goals. It can be analytically 
separated into three components of selection, 
publication and networking [9]. 

 
(i) Selection rules: 

 These rules refer mainly to the blogger as the 
recipient of media content, who has to decide which 
online sources to select for reading. To a certain 
degree, these decisions are habitualized and a user’s 
favourite set of online sources will be influenced by 
thematic or professional interests as well as existing 
ties.  

 
(ii)  Publication rules: 

These rules refer mainly to the blogger as the 
author of content who has to decide which topics to 
feature in his or her own blog, how to present the 
content and how to design the blog in general. 

 
(iii)  Networking rules: 

These rules refer mainly to the blogger as a 
networker who establishes hypertextual and social 
relations consisting of semantic references to allow 
for continuous communication, as well as of social 
references to express a social tie to another person. 

 
Relations: 

The second structural aspect of blogging 
practices according to Hoflich [9] is relatins which 
includes hypertextual relations (hyperlinks) and 
social relations (social ties). Hypertextual relations 

are established through different mechanisms built 
into the blogging software, the most important being 
the permalink; known as a fixed URL for each single 
blog entry which makes it possible to point directly 
to microcontent rather than linking the whole blogs. 
While social relations can in addition be maintained 
by other means of communication and interaction 
that lie outside blogging practices. 

 
Code: 

Hoflich [9] mentioned the third structural 
dimension of blogging practices is the code. The 
code consists of blogging software and its underlying 
architecture. Two general types of blogging software 
are blog services and blog script packages. Blog 
services offer blog hosting on their server and 
usually easy to use for beginner and allow people to 
set up a basic blog in a couple of minutes but the 
user’s control over the amount of storage and the 
design are limited. 

While in the other hand, blog script packages 
can be installed, used and fully controlled on the 
user’s own web server. They require a certain degree 
of technical expertise for installation and 
maintenance but give greater control over appearance 
and data. For both types a wide range of solutions is 
available, offering different features with regard to 
content creation, content management and 
community building/management. 
 
Blogging popularity: 

Web 2.0 had brought the changes on the 
popularity and widespread use of blogs in the way 
users interact with the web. Blogs have been around 
for quite some times but it became unprecedently 
popular with the advent of Web 2.0.  

 
Although Web 2.0 may not be a technological 

shift, it changed the way how people interact through 
the Internet. People could not consume information 
on the Internet but also can contribute to it [1]. 

The popularity of blogs as a medium of 
communication has seen a significant rise in online 
groups and communities. The obvious impact is 
increased the online interactions by active 
participation in Web 2.0 [14]. 

Jiang & Wang [10] mention that the popularity 
of blogs as social network is reflected in the growing 
presence in scholarly studies. As a new technological 
innovation that has social influence capacity, the 
growing research on blogs and blogging centred on 
blogs and its hyperlinks. 

According to [5] popularity can be defined as 
intrinsic relationships between a given community’s 
collective behaviour and an object (for instance 
blog). This relationship captures whether a 
significant portion of that community likes, approves 
of or finds the object suitable in some given context.  

For blogs, specifically, the popularity indicator 
include the number of individuals who subscribe to a 
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given blog through a news aggregator (such as feed 
reader), relative click-through ratio, and the number 
of times the blog appears on “top” lists. 

 
Blogosphere: 

The blogosphere is a social environment in 
which users play a central role in creating content 
and disseminating information. Bloggers express 
their opinions and thought then interact with each 
other by adding posts, writing comments or 
annotating each other’s blogs. The ease with which 
anyone can build and actively maintain a blog greatly 
contributes to blogging’s popularity [5].  

Goncalves, Almeida, Santos, Laender & 
Almeida [5] also mentioned, the blogosphere’s more 
outgoing and informal social nature opens the door to 
exploit socially oriented features such as credibility 
and popularity to enhance the quality of common 
Web services such as searching, recommendations 
and advertisement. The blogosphere offers a rich set 
of social aspects related to how users express 
themselves, how they perceive blog content, their 
interests and intentions and how they interact with 
each other. 

Information credibility becomes a key issue in 
the blogosphere given that content creation. To 
establish such trust, users commonly rely on building 
and assessing each other’s reputations and 
interaction. Influential bloggers tend to post content 
that impacts other users’ opinions, accumulating 
respect in the community over time and thus being 
key elements for information dissemination [5]. 

 
Theoretical framework: 

The objective of this study is to identify the 
practices among Malaysian bloggers that contribute 
towards the popularity of their blogs. This study is 
based on Sociological Structuration Theory which all 
social action is characterized by a “duality of 
structure and agency” [4].  

The theory is put into the context of Malaysian 
bloggers and the Malaysian blogosphere. This 
approach leads to the idea of blogging practices 
which are based on three structural elements; rules, 
relations, and code. The theoretical framework for 
this study is based on these three elements and 
Blogging Practices Analytical Model by Jan Schmidt 
[16].

 
 

        
Fig. 1: Blogging practices: Analytical model 
 
Methodology: 
Participants: 

A non-random sampling method was chosen for 
this study. A handpicked sampling or purposive 
sampling allows the researchers to study intrinsically 
certain situations and exploring phenomena 
(O’Leary, 2010). The informants were selected based 
on the list of winners of The World Bloggers and 
Social Media Awards 2014. The researchers 
contacted all the winners through emails and out of 
the 11 winners only four (n=4) winners replied and 
agreed to be interviewed for the study. The 
informants were:   

 
1. Mohamad Rigval Reza ( Best Auto Blog) 
2. Meor Zaidee Meor Ahmad Rasdi (Best 

Business Blog) 
3. Nor Hailmi Abdul Mutalib (Best 

Educational Blog) 

4. Mohd Izahar Sabtu (Best Lifestyle Blog) 
 

Qualitative Interviews: 
Interviewing is a method of data collection that 

involves researchers seeking open-ended answers 
related to a number of questions, topic areas or 
themes [15].  For the purpose of this study, semi 
structured questions were used to collect the data. 
They consisted of open-ended and were done face to 
face. 13 questions were designed based on the 
research question as a guideline. The same set of 
questions was asked to all informants in order to 
reach saturation.  

According to Lofland and Lofland [13] as cited 
by Lewis and Ritchie [12] an in- depth interview is 
often described as a form of conversation. Therefore, 
researchers used an informal interviewing in order to 
establish rapport and trust as to create a relaxed and 
casual environment with the informants.  
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Unstructured questions were also asked during 
the interview to draw out information and opinions 
from the informants around certain themes and ideas 
pertaining to the research questions. The audio of the 
interviews were recorded in English and Malay 
language and it lasted about two hours for each 
informant.  The data collection took about one month 
to complete.  

 
Data Analysis: 

The data collected through the interviews was 
analysed using Thematic Analysis.  According to 
Daly, Kellehear and Gliksman [2] as cited by 
Fereday et al [3], Thematic Analysis is a search for 
themes that emerge as being important to the 
description of the phenomenon. The process involves 
the identification of themes through careful reading 
and re-reading the data.  For this research, each 
interview transcript, a team of two readers applied 
and identified codes and codes categories.   

Each reader iteratively read the same sets of 
transcripts and independently generated codes.  The 
research team then analyzed transcript content and 
synthesizes data and identifies themes related to the 
research questions.  Responses with almost the same 
meaning were grouped under the same item. Major 
themes were identified from the responses. Plugging 
holes was conducted by the researchers after 
identifying soft spots in the coding categories. After 
gathering additional data the informants’ quotes are 
presented. 

 
Findings and discussion: 
RQ1: 

What are the practices among Malaysian 
bloggers that contribute towards the popularity of 
their blogs? 
 
Search Engine Optimization (SEO): 

The successfulness and popularity of a blog 
depends on Search Engine Optimization (SEO). 
Successful bloggers understand the importance of 
SEO in making their blogs known in the cyberspace 
among internet users.  The heart of SEO is the 
utilization of keywords. 

“Keywords for example, if we want to post about 
plants, so our post title must use the word plant and 
then the first paragraph must have the word plant 
and we must repetitively use the word plant in our 
post. I learn that by myself. So that when people 
search topics on plants in Google our post will be 
among the first to appear”.  

(Nor Hailmi Abdul Mutalib – Best Educational 
Blog Winner) 

“I will write certain keywords in my article. I 
would put keywords in my content because it is about 
property. Now I hire someone who will do my SEO. 
We have to make a choice whether to use blogspot or 
word press and which of these would be SEO 
friendly”.  

 (Meor Zaidee Meor Ahmad Rasdi –Best 
Business Blog Winner) 

Bloggers who are aware of the importance of 
SEO will also realized that its utilization can also 
draw in revenues from advertisers. As mentioned by 
one of the informants; 

“The internet as a whole is based on keywords. 
Let’s say your article is on Prada handbag what you 
do after you finish the article you need to label the 
article. Labelling is important. You must insert 
labelling in your title, labelling in your content and 
then you must label “I like Prada handbags”. You 
must label at the bottom. This is what search engine, 
Google picks up. So when you do your search 
“Prada handbags” your article comes out. When 
your article comes out more readerships comes in.  

Your search engine optimizer must be optimized 
on that level then advertisements will actually come 
in.  

But if you are talking about bloggers who know 
the SEO they can actually make some money without 
even finding outside help, outside advertisers”. 

 (Mohamad Rigval Reza – Best Auto Blog 
Winner) 

“Backlinks is actually doing blogwalking. It 
means we type the link of our blog at the comments 
on other people’s blogs.  Keywords also contribute to 
the readers’ traffic. We must use appropriate 
keywords”. 

 (Mohd Izahar Sabtu – Best Lifestyle Blog 
Winner) 

 
Networking with other social media (Facebook): 

The use of other social media as a way to 
promote their posts in blogs is also a common 
practice among these famous bloggers. They use 
Twitter, Youtube and Instagram to create a buzz 
among internet users. However, all the informants 
agreed their main preference for other social media 
to promote their blogs is Facebook. It is the main ‘go 
to’ social media to link to their blogs because of its 
immediate interaction between readers and the 
bloggers, accessibility and easy identification of their 
readers’ demographics.  

Nor Hailmi Abdul Mutalib  - Best Educational 
Blog Winner explains, 

“The interaction will be much faster when my 
readers post comments on Facebook. It has high 
accessibility and we can use our smartphone for 
Facebook.  

My readers will go to my blog to find materials 
for their homework and then I will get respond from 
my readers through Facebook to thank me for the 
materials I have posted in my blog. Based on the 
comments and feedbacks they posted in my 
Facebook, made me aware of the benefits they gain 
from the materials I’ve posted. 

Mohammad Rigval Reza shared the same 
sentiment, 
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 “When it comes to 
motoringmalaysia.blogspot.com it has its own FB 
site, Twitter, it’s on Youtube also. Facebook is the 
best to know what they do. Sometimes when they post 
I just click on them.   

The articles also link to FB and twitter so they 
are the ones who read so they ‘like’ this ‘like’ this.  

You have to actually link to twitter, link to your 
FB. If you look at my blog there is a “meanwhile on 
FB” column.  

Sometimes the articles are actually link there 
and then you know that all these people are reading 
it. Aside from the web feed which i get another way 
to track is the FB readers which are quite easy.  I 
interact with my viewers through FB and Twitter and 
then whatever they comments I will reply to them”. 

 (Mohamad Rigval Reza – Best Auto Blog 
Winner) 

“There are other social media that I use to 
promote my blog. I am most active in Facebook 
because of its quick response.  When we reply to 
other people’s comments we will get an immediate 
response. Through Facebook we could also see who 
our readers’ background and interests. For example 
when we talk about investment most of the newsfeed 
in our Facebook will be on investments” 

(Meor Zaidee Meor Ahmad Rasdi – Best 
Business Blog Winner) 

Mohd Izahar Sabtu winner for Best Lifestyle 
Blog adds, 

“Most of the responds will be emailed, send via 
private message and Facebook. I’m moreactive in 
Facebook because it’s easier to get an immediate 
response from my readers. We can also know who 
our readers are especially when they share my 
articles in FB and use hashtags. Mostly are students 
specifically teenagers and there are parents who 
share my articles for their children”. 
Opinion Writing: 

Style of writing is the main attraction for readers 
to follow blogs and become their loyal readers. 
Based on the information given by the informants, 
readers are mainly more interested on the opinions of 
bloggers about current and sensational issues and less 
interested in facts. 

“I share a lot about my own experience. How I 
handle my sports team, how I handle the students to 
join any school competition activities, so that 
becomes my narrative in my blog. It’s like writing a 
diary. Like a daily journal. Readers will look for 
blogs that share experience. They want to read that. 
They are less interested of the facts we give but more 
interested on the opinions we give about the facts. 
That is based on my observation. I also give tips to 
other teachers on how to apply for “Guru 
Cemerlang”(Teaching Excellence recognition.)  
Most of them thank me for the tips”. 

(Nor Hailmi Abdul Mutalib  - Best Educational 
Blog Winner) 

“Anybody can comment but you must remember 
this is my blog. It is not a democracy. It is my 
opinion whatever I say it’s what I feel. It’s personal. 
So whether it’s bias or unbiased it’s my bias”.      

 (Mohamad Rigval Reza – Best Auto Blog 
Winner) 

 “My initial intention of creating my own blog 
was to write more about myself. I ama shy person so 
I use this blog to build up my confidence. I go to 
relevant authorities to refer to certain issues such as 
issues concerning religion. But I will mould the 
information I get based on my own style of writing 
and my own ideas. I also listen to what my followers 
want because they like current and sensational 
issues. They would also like me to comment on those 
issues”.  

(Mohd Izahar Sabtu – Best Lifestyle Blog 
Winner) 

Not only do bloggers write their opinions on 
their blogs, they must also project a certain persona 
through their writing style to attract readers. Being 
intimidating is one of the writing styles practiced by 
Meor Zaidee Meor Ahmad Rasdi - Best Business 
Blog Winner; 

“There are a lot of bloggers who talk about 
property investment out there but none who have a 
persona like mine.  The readers like to read my blog 
because I portray a suave, arrogant and self-
obsessed persona. I write based on my own 
experience and share tips on my blog on things about 
property investment that people have never thought 
about. For example, how to collect rental payment 
from your tenant. Readers who read my blog will get 
intimidated”. 
 
Simple And Appealing Layout: 

The layout of the blog plays and important role 
in harvesting and maintaining interests among blog 
readers. Websites with the simplest layouts tend to be 
more successful because it is easier for the eyes. Too 
much videos and photos can be a distraction for the 
readers.  

“The template I use now is more organized and 
my readers are already accustomed on ways of 
searching information in my blog. Some readers 
complain there are too many advertisements in my 
blog. Actually I don’t think there are that may ads in 
my blog. I think photos in blogs can also influence 
our readers. For me, I prefer photos that are 
appealing to me. Colourful pictures to attract 
people”. 

(Nor Hailmi Abdul Mutalib  - Best Educational 
Blog Winner) 

 “I have not actually had any complaints on the 
layout. Some people say it’s too simple. They want 
more eye popping layout. What I do now is I make 
sure there are page breaks. I have the usual what 
may interest you, other articles. It’s a very 
traditional  layout.  
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But I tell them why, because if you look at the 
biggest blogs, America and all when it comes to 
websites simplest layout tend to be quite successful.  

Straightforward is easier for the eyes. People 
can easily relate more with photos. A lot of male 
readers they don’t really care about the format they 
just care about the content.  Keep it simple is a very 
good concept”. 

(Mohamad Rigval Reza – Best Auto Blog 
Winner) 

 “Before this the color was apple green. But my 
readers complain that it’s quite glaring. I’ve 
changed the layout twice last year while the header 
will be changed accordingly. I’m responsible of the 
colors and layouts of the blogs. Previously, I posted 
video, audios and graphics but not anymore because 
my readers said it’s distracting”. 

(Mohd Izahar Sabtu – Best Lifestyle Blog 
Winner) 

However, a simple layout itself will not suffice. 
There must also be an appealing factor in the layout 
to make readers interested to browse the blog as 
mentioned by Meor Zaidee Meor Ahmad Rasdi - 
Best Business Blog Winner; 

“As for the layout I would outsource it. I would 
inform the designer that I want something 
minimalist, no interactive graphic as long as the 
main color is pink. That’s the controversy because 
men and the color pink contradict because the colour 
is always associated with femininity.  That’s the 
reason I deliberately use pink as the main color for 
my blog and a moustache man as my banner image”. 
 
Frequently Updating Posts: 

Getting in touch with readers means bloggers 
need to frequently update their posts. A dormant blog 
may lead to readers lose their interest in interacting 
with the bloggers.  

“I spend 1 hour each day. I need to respond to   
all comments so it’s a daily task for me. At least one 
entry per day. If I’m busy with sports or examination 
I’ll do it one in two or three days. It will only take a 
while”. 

(Nor Hailmi Abdul Mutalib  - Best Educational 
Blog Winner) 

 “I will post about love and relationship every 
Monday, on Tuesday I will post about teenagers’ 
issues. On Wednesday I will only post pictures in my 
blog.  

On Thursday it will be on health and lifestyle 
and on Friday it will be on religious preaching. On 
Saturday I will post articles on food and on Sunday I 
will write again on love and relationship”.   

(Mohd Izahar Sabtu – Best Lifestyle Blog 
Winner) 

“I try to post at least 5 articles per week. I do 
Monday to Thursday then I’ll do it on Saturday. I 
don’t have a fix day because after a while you burn 
out. So some people do it for the money I don’t do it 
for the money I do it more on passion. But I will 

update it weekly because it does actually help your 
viewers, your track record and all. So there have to 
be a certain sense of discipline”.             

(Mohamad Rigval Reza –Best Auto Blog 
Winner)       

“There will be one new post every day. It’s just 
that now I have taken a different approach and I 
update everything in Facebook. But there’s a link in 
my blog for the post in FB”. 

 (Meor Zaidee Meor Ahmad Rasdi –Best 
Business Blog Winner) 

   
Conclusion and future recommendation: 

The findings from this study revealed the 
practices by Malaysian bloggers that contributes to 
the popularity among Malaysian blog readers. The 
common practices are by using Search Engine 
Optimization (SEO), networking with other social 
media (Facebook), writing style which leans more on 
opinion writing, simple and appealing layout and 
design of the blog and frequently updating posts in 
their blogs.  

Based on the findings, there are two new 
elements that can be added to Jan Schmidt [16] 
Blogging practices:  Analytical Model.  

Those two elements are the use of Search Engine 
Optimization (SEO) which falls under the structural 
dimension of relations and networking with other 
social media (Facebook) which is the new element 
under the rules dimension. 

As a qualitative study of purposive sampling, 
this study does not allow for the generalization of 
findings within and beyond Malaysia.  However, this 
study can be a foundation for quantitative research 
on the practices of Malaysian bloggers in general. 
Future research can also explore practices between 
female and male bloggers and to determine whether 
gender plays an undermining factor in determining 
the practices that contributes to the popularity of 
their blogs among blog readers.  
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